Consumer price inflation & paid media support
The 2022 (diversified) picture

Consumer price Media support difference
Weight *of categories in total difference 2022/2021 2022/2021

1. Food and non-alcoholic beverages 17%

2. Alcoholic beverages, tobacco Rz 16%

4. Housing, water, electricity, gas and

(0}
other fuels 18%

-14%

3. Clothing and footwear 6% - 24%

T

6. Health [JJEER 2% 16%

5. Furnishings, household equipment

. ) 6%
and routine household maintenance

8. Communication 4% -1°/«I %

9. Recreation and culture 9% )

7. Transport 16% _
™

10. Education

.\O (=]

11. Restaurants and hotels 8% - 31%

* The weight represents the importance of the goods and services included in the CPI in the total
S Q C e expenditure patterns of the households. Weights are determined based on the household budget
‘ o p Survey. Sources : SPD/FOD Economie CPI data; Nielsen Ad Intel (offline media only)
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